
MEDIA INFORMATION 2018

‘A title devoted to supporting British 
luxury and celebrating all the 

extraordinary craft, design, technology, 
engineering and manufacturing skills 

that are found on our islands.’

Julia Carrick OBE  
Publisher of Country & Town House’s 

Great British Brands  

150
BRITISH

SUCCESS
STORIES



INTRODUCTION

GREAT BRITISH BRANDS was first launched in December 2015 
and has now, in its third edition, become recognised as an annual 
bible dedicated to supporting British luxury and celebrating 
all the exceptional craft, design, technology, engineering and 
manufacturing skills found in the UK today.

The 2018 edition promises to become even more of a must-read. 
Edited by Lucia Van der Post, it will feature contributions from 
many of the most renowned names in UK luxury, culture and 
journalism, including Tristram Hunt, Alexandra Shulman, Dylan 
Jones, Simon de Burton, Olivia Falcon, Amy Bradford, Jonathan 
Prynn and David Sexton.

This 400+ page annual book is a completely unique, invitation-only 
showcase of the very finest companies and products that the UK 
has to offer, from Accessories, Art & Culture, Beauty & Wellbeing, 
Design & Interiors, Fashion, Engineering & Technology and Food 
& Drink to Jewellery & Watches, Property, Wealth Management, 
the Sporting Season, Tailoring and Travel.

GREAT BRITISH BRANDS will feature editorial essays written  
by our expert contributors at the front of the publication, followed 
by the double-page spread brand showcases divided by category.  

 NEW FOR 2018  
WEALTH MANAGEMENT SERVICES SECTION   
This year we are inviting top tier companies, who share our aims  
to promote British brands, have a credible British presence and 
who can offer services of interest to our readers across a range  
of professions. This new section will feature leading companies 
from the accountancy, private and corporate banking, advertising, 
law and management consultancy sectors.

Gieves & Hawkes 



DISTRIBUTION
Published on Friday 8 December 2017 alongside the 
January 2018 luxury issue of Country & Town House.  

London & UK
GREAT BRITISH BRANDS will be hand-delivered to 
Central London’s most affluent homes including Mayfair, 
Belgravia, Knightsbridge, Fulham, Chelsea, Kensington, 
Holland Park and Notting Hill. The magazine is on sale 
nationwide in Waitrose, Marks & Spencer, WHSmith and 
2,500 other retail outlets. It is also available at leading estate

Overseas
GREAT BRITISH BRANDS will benefit from a high 
volume international distribution into BA First Class 
lounges worldwide, together with Cathay Pacific, Singapore 
Airlines, Emirates, American Airlines and United Airlines. 
It will also be distributed via Number 10 Downing Street  
to British embassies worldwide.  

200,000 
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Every participating brand will have the 
opportunity to receive up to 50 free copies of 
GREAT BRITISH BRANDS. 

The guide will be available to view online at 
countryandtownhouse.co.uk/great-british-brands 
and on the iPad app.

DISTRIBUTION (continued)



CONTRIBUTORS
Lucia van der Post  EDITOR 

Lucia has been writing about the world of luxury for as long 
as she can remember, principally for the FT How To Spend It 
magazine of which she was the founding editor, but also for 
Country & Town House.

Tristram Hunt  CULTURE  

British historian, journalist and former Labour Party 
politician, Tristram gave up his seat to become of director  
the V&A Musuem in London.

Alexandra Shulman  
 FASHION & RETAIL  
Editor of Vogue for 25 years, Alexandra stepped down in the 
summer of 2017. 

Dylan Jones  TAILORING & ACCESSORIES  

Dylan is the editor of GQ, Editor-In-Chief of GQ Style, 
Chairman of London Collections Men and a trustee of the 
Hay Festival.

Simon de Burton  
 ENGINEERING & TECHNOLOGY  
Simon’s expertise lies in the world’s rarest and most exotic 
watches, cars, motorcycles and boats.

Olivia Falcon  BEAUTY & WELLBEING  
Former beauty director of Tatler, Olivia regularly writes for 
Porter, Little London and You Magazine and consults for 
some of the world’s biggest beauty brands.   

Annabel Davidson  JEWELLERY  
Annabel writes about jewellery for Vanity Fair and Telegraph Luxe.

Amy Bradford 
 DESIGN & INTERIORS   
Amy is a contributing editor at Elle Decoration.

Emma Crichton Miller  
 CRAFT  
Emma writes about art and design for Apollo Magazine, 
Prospect Magazine and the FT.

David Sexton  
 LITERATURE AND FILM  
David has been Literary Editor of the London Evening 
Standard since 1997 and Film Reviewer since 2010, winning the 
British Press Awards Critic of the Year in 2014.   

Alice Lascelles  
 FOOD & DRINK  
Alice writes about drinks for the FT and is the author of Ten 
Cocktails: The Art of Convivial Drinking. She has also been 
a drinks columnist for The Times, The Sunday Times, Time 
Out and Prospect.

Jonathan Margolis  
 DESIGN  
Jonathan is a contributing editor for FT magazines and 
writes for the Observer, The Guardian, the Daily Mail and 
Esquire, as well as having written several biographies.

 
Jonathan Prynn  
 INVESTMENT  
Jonathan is consumer business editor at the London Evening 
Standard, where he has worked since 1997.        

Martin Kemp Design
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Annual Guide Book  
➻ Gatefold Cover    
➻ Inside Front Cover Spread
➻ Double Page Spread Advertorial
➻ Double Page Spread Advertisement ROM
➻ Inside Back Cover

Digital & Online
➻ Online advertorial optimised to native article to  
 appear on countryandtownhouse.co.uk/greatbritishbrands  
 written by an in-house editor. 
➻ Article to be featured on Country & Town House  
 homepage, hosted within an editorial post.
➻ Video hosted within the online content.
➻ 7 x day full site sponsorship, 100% SOV  
 (Leaderboard/Billboard + Double Sky + MPU optional  
 ad units) on Country & Town House website to  
 complement Great British Brands 2018 live date  
 (sponsorship dates will be subject to availability).

Deadlines
➻ Advertising Deadline  
➻ Published      

£22,000
£15,750
£7,500
£6,800
£9,000

£7,000

Friday 29 September 2017
Friday 8 December 2017

For more details please contact Julia Carrick on +44 (0)7899 961617; 
+44 (0)20 7384 9018 or email julia@countryandtownhouse.co.uk

Backes & Strauss



Battersea Power Station  
is an Art Deco icon

The design team behind Battersea Power Station is world-class 
and Rafael Viñoly’s overall masterplan will be delivered by a host of 
leading architects, interior and landscape designers, from Foster + 
Partners and Gehry Partners to WilkinsonEyre. The iconic Grade 
II* listed Power Station itself, which is one of the most significant 
surviving examples of Art Deco architecture, is being fully restored 
and, when completed, will be open to the public for the first time in 
its history. Inside, there will be nearly 100 more shops, an impressive 
40,000sq/ft urban food hall concept with kiosks, bars and an open 
kitchen, as well as a boutique cinema and an events space. One of 

the overriding principles of the project has been to preserve and 
showcase as much of Sir Giles Gilbert Scott’s original design as 
possible, so the four chimneys are being carefully dismantled and 
rebuilt to more modern specifications, while retaining the same 
appearance, and there will be a viewing platform on top of one of 
the chimneys, offering visitors panoramic views of the city’s skyline 
(completion for this phase is expected in 2020). 

The other big milestone for 2017 is that the first of the long-
awaited residents will be moving into the first phase, Circus West. 
The Power Station will be a fully mixed-use building and location 
for a portion of the project’s homes (ranging from studios to five-
bedroom flats and penthouses), which are set within the retained 
original façades along the western and eastern flanks of the 
building; other apartments are on the top levels of the Boiler House, 
in Switch House East and Switch House West. To the south of the 
Power Station is ‘Prospect Place’ and ‘Battersea Roof Gardens’, a 

The £9bn, 42-acre Battersea Power 
Station development is set to be  
one of the most exciting London  
has ever seen
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surviving examples of Art Deco architecture, is being fully restored 
and, when completed, will be open to the public for the first time in 
its history. Inside, there will be nearly 100 more shops, an impressive 
40,000sq/ft urban food hall concept with kiosks, bars and an open 
kitchen, as well as a boutique cinema and an events space. One of 

The £9bn, 42-acre Battersea Power 
Station development is set to be 
one of the most exciting London 
has ever seen

T
he statistics are staggering: with more than 4,000 new homes, over 250 
shops, cafés and restaurants, two hotels, 1.25 million sq/ft of office 
space, 18 acres of parks and gardens, 450m of River Thames frontage 
and a proposed zone one Tube station on the Northern line extension, 
the £9bn, 42-acre Battersea Power Station development is set to be 

one of the most exciting London has ever seen. And, in what has been so far 
a mammoth five-year project, 2017 marks the first chapter of a vision realised 
with the spring opening of Circus West Village. Housed in a mix of refurbished 
railway arches and new retail units at ground level of the SimpsonHaugh and 
dRMM-designed buildings, next to the Power Station and the River Thames, will 
be a selection of local shops – a florist, baker, butcher and the Battersea General 
Store – together with artisan coffee shops, river-front restaurants and a village 
pub. Other planned retail elements include Electric Boulevard, with over 40 
international flagship stores, designer brands and favourite high-street names 
that will combine the best that Britain has to offer with the best that the world 
can bring to the capital. 

The development will 
boast one of London’s 
rooftop gardens, which 
will also have a swimming  
pool as part of art’otel 
Battersea and a BBQ area

BATTERSEA  
POWER STATION
The new London neighbourhood breathing  
life into one of our most iconic landmarks 
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Garden Scene 

(1888) was filmed 
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Royal Albert Hall 
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The Royal Opera House 
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Welsh National Opera 
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The WELSH 
NATIONAL 

OPERA had to 
produce three different 

outfits for 60 cast 
members for Wagner’s 
Die Meistersinger von 

Nürnberg in 2010
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One of the ROYAL 
ALBERT HALL’S 
architects founded  

The Wine Society with 
a stash of Portuguese 
wine that lay forgotten 

beneath the hall

SHAKESPEARE’S 
GLOBE is the only 

building in London to 
have received approval 

for a thatched roof 
since the Great Fire of 

London in 1666

There are

The culture sector’s 
economic contribution 
has grown by 33% to

since 2010

£16m

480,000

2,256

£27bn

seats in the ROYAL 
OPERA HOUSE

auditorium

Alexander McQueen:  
Savage Beauty is the 
V&A’s most popular 

exhibition ever attracting 
more than

people in five months

DEPARTMENT OF CULTURE MEDIA AND SPORT, 2015

GLYNDEBOURNE’S 
gross economic impact  
in East Sussex totals

every year
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What brings the retail spaces, residences and not forgetting 
office space together though, is the fact that this is a real, living 
and breathing new neighbourhood for London, within 15 minutes 
of the City and the West End, and only a short stroll from Chelsea 
and Sloane Square. There is understandably a real emphasis on the 
community, from the practical (two medical centres, a gym, and  
a new River Bus service that will operate from a new purpose-built 
jetty in front of the riverside park) to the social and fun curated 
events. The team are continually thinking about what’s best for the 
new and existing surrounding communities and are so serious about 
this ethos that they have put in place a ‘Community Charter’ which 
acts as a blueprint for their pledge to create and nurture Battersea 
Power Station as an environment where people want to work, live  
and bring up their families. 

Of course the team also wants to encourage those who aren’t 
working and living here to come and enjoy the restaurants, shops 
and facilities too (Battersea Power Station is expected to attract 40 
million visitors a year), whether that’s popping into the street food 
market for lunch or meeting friends for afternoon tea at one of the 
cafés. One way of doing this is through the Village Hall, which is 
being run in partnership with Battersea Arts Centre and will have a 
full programme of performances, cultural events and experiences 
throughout the year. There will also be a Heritage Trail, for those 
interested in the site’s history (including viewing holes in the Power 
Station hoarding in Circus West Village), clubs and social groups, 
and plenty of green, outdoor spaces for relaxing during the summer, 
which connect directly to Battersea Park and Chelsea via a new 
riverside pathway. All of which adds up to an innovative, creative 
quarter that finally puts Battersea Power Station back in business – 
and that can only be good news for London. n

BATTERSEA POWER STATION   188 KIRTLING STREET, LONDON SW11 8BN    +44 (0)20 7501 0678    BATTERSEAPOWERSTATION.CO.UK

 FROM TOP: Mixing retail and  

 restaurants; an indicative CGI inside the  

 apartments; a bird’s eye view of the project 

Battersea Power Station is emerging 
as a new office district and it is hoped 
that the 1.25million sq/ft of office space 
will become a major destination for 
London’s tech and media occupiers
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as a new office district and it is hoped 
that the 1.25million sq/ft of office space 
will become a major destination for 
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unique partnership between architectural practices Gehry Partners 
and Foster + Partners. The latter is designing Battersea Roof 
Gardens, a light, very crisp building of white concrete, featuring lots 
of glass and coloured metals that contrast beautifully  
with the solid brick of the Power Station. 

When the first of these homes in Circus West (the first phase) was 
put on the market three years ago, 75 per cent sold off-plan in the first 
week – reportedly making this the fastest selling property development 
on record in London (we’ve heard whispers that exclusive riverside 
penthouses are soon to be released to the market, so there’s still time to 
snap one up). Residents also have access to facilities such as a Residents’ 
Club with a bar, private dining space, library and screening room; 
online notice boards that connect them to each other as well as local 
events via a personalised mobile portal; and one of London’s largest 
roof gardens at 1,200ft long. Dubbed the ‘garden in the sky’ it is being 
designed by James Corner of Field Operations, who was behind New 
York’s famous and hugely successful High Line. The apartments are 
also available to rent through bpsestates.co.uk, with tenants enjoying the 
same benefits as owner-occupiers. 

 ABOVE: Electric Boulevard will be a  

 vibrant new shopping destination 

 BELOW: The new-look Battersea Power  

 Station will retain its iconic status 
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has made her label one of the 
most desirable in the business.’

Reflecting Victoria’s passion 
for quality, the brand showcases 
only the finest craftsmanship, 
fabrication and materials, and all 
four Victoria Beckham lines are 
developed at Victoria’s studio in 
London. The Victoria Beckham 
ready-to-wear collection is 
primarily handmade in the 
UK, while the Victoria, Victoria 
Beckham collection is handmade 
in Europe. The accessories and 
eyewear are both handcrafted 
in Italy, with the brand working 
directly with a variety of 
specialist local craftsmen and 

workshops within the Valdobbiadene region on the creation of the eyewear. 
The company is proud to be a luxury British brand. ‘I’m really proud to be 
British and to have my team here, my studio is here and my atelier is here.

Victoria Beckham

Pre S/S’17 Midi dress

VICTORIA BECKHAM   36 DOVER STREET, LONDON W1S 4NH    +44 (0)20 7042 0700    VICTORIABECKHAM.COM

 Tailored overcoat from Pre S/S’17 VVB 
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workshops within the Valdobbiadene region on the creation of the eyewear. 
The company is proud to be a luxury British brand. ‘I’m really proud to be 
British and to have my team here, my studio is here and my atelier is here.

N
ever was a fashion collection from a new label as hotly 
anticipated as Victoria Beckham’s when she launched  
her brand in 2008. Long known for her inimitable 
fashion sense, Victoria’s metamorphosis from fashion 
icon to fashion designer has been one of the biggest 

success stories of the British luxury fashion market in decades. 
Her first offering was a small, classic and extremely wearable 

collection of ten perfect dresses which was 
feted by fashion editors, and each collection 
since has grown that sensibility and been  
so well received that the brand is now 
comfortably established alongside the world’s 
high-fashion brands. From that small first 
collection a business has grown that employs 
171 staff at its studio and two atelier spaces in 
London (there is also an office in New York). 
It has scooped her two British Fashion Awards 
(and a third nomination in 2015 for designer 
of the year), and a Walpole British Luxury 
Award for Brand of the Year 2015. 

The three-floor flagship store on Dover Street had its second 
birthday in September 2016, and has housed a number of 
acclaimed contemporary artists’ installations since its opening 
– including works by Turner Prize winner Martin Creed and 
London-based artist Eddie Peake.

The main line has been joined by a sister line, Victoria, Victoria 
Beckham as well as an accessories collection and – of course, given 
her personal association with big sunglasses – an eyewear range. 

Bold, intuitive and refined, the Victoria Beckham wardrobe of 
apparel and accessories is now stocked in over 400 stores in over  
50 countries internationally, as well as on her own e-commerce 
site. With each collection Victoria adapts her own personal  
style to the needs and desires of the international women  
who swear by the label’s luxurious and flattering garments. 

As Victoria has stated: ‘People say [fashion] is a horrible,  
cut-throat industry, [but] I have had a very 
nice experience and I think, why is that? It’s 
not about me as a celebrity. The product is 
good. The quality is good. The sell-through 
is good.’ This is confirmed by Anita Barr, 
Harvey Nichols’ buying director, who has 
said: ‘We’ve experienced a huge appetite 
for the label season after season, and the 
growth for both her mainline and the 
Victoria, Victoria Beckham diffusion line 
isn’t slowing down. The cuts of her pieces 
suit a number of shapes and sizes and this 

With each collection 
Victoria adapts her  
own personal style  

to the needs and desires 
of the international 
women who swear  

by the label’s luxurious 
and flattering garments

 The 36 Dover Street London store  Upswept Oval in Dover Street Green 

VICTORIA BECKHAM
Luxury British high fashion, born in London  

and conquering the world
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Royce tradition, customers can commission their Black Badge motor 
car in any colour they wish, inside and out.

Black Badge models underpin their aesthetic appeal with 
superlative engineering. Whether customers order the Ghost – a 
contemporary ‘limousine’, or the Wraith – the perfect grand tourer, 
each has been subtly adapted in Black Badge form to offer something 
unique. Both provide greater urgency in their responses with a series 
of carefully wrought changes to the engine, transmission and chassis.

This fine-tuning transforms each vehicle. In Black Badge, Rolls-

Royce has created the most commanding and progressive presence in 
the super-luxury landscape.

The thoroughly modern Rolls-Royce success story has been built 
on intimately understanding the desires of today’s patrons of luxury; 
a highly dynamic breed of successful men and women who make no 
concession to compromise in the luxury goods they seek to curate, 
commission and collect. 

Rolls-Royce Black Badge is a truly bespoke response to the desires 
of these extraordinary people. The Ghost Black Badge and Wraith 
Black Badge offer a bold, commanding new aesthetic to young, 
driven, self-made individuals who wish to make an assertive and edgy 
lifestyle statement. It is for those who work hard and play hard.

Technically and aesthetically, Black Badge is the alter-ego of the  
Wraith and Ghost – darker, more assertive, more confident, more 
powerful. This Bespoke series incorporates carefully considered.

Technically and aesthetically, Black 
Badge is the alter-ego of the Wraith 
and Ghost – darker, more assertive,  
more confident, more powerful 

ROLLS-ROYCE   THE DRIVE, WESTHAMPNETT, WEST SUSSEX PO18 0SH    +44 (0)1243 384000    ROLLS-ROYCEMOTORCARS.COM

 Rolls-Royce Ghost Black Badge
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ROLLS-ROYCE 
MOTOR CARS

F
rom its inception Rolls-Royce Motor Cars has sought to breathe a 
different air from the rest of the automotive world. While others 
chased speed and proliferation, the marque dedicated itself to 
delivering the gift of true luxury; by its own definition – the vision 
of its patron executed at the hands of artisans and melded with the 

finest materials at the company’s global centre of excellence, at Goodwood 
in West Sussex.

Where once this vision was handed to the leading coachbuilders 
of the day, the marque’s patrons now turn to the Rolls-Royce Bespoke 
department, a collective of the world’s finest luxury designers, engineers and 
craftspeople.

The thoroughly modern Rolls-Royce success story has been built on 
intimately understanding the desires of today’s patrons of luxury; a highly 
dynamic breed of successful men and women who make no concession 
to compromise in the luxury goods they seek to curate, commission and 
collect. 

Rolls-Royce Black Badge is a truly bespoke response to the desires of 
these extraordinary people. The Ghost Black Badge and Wraith Black 
Badge offer a bold, commanding new aesthetic to young, driven, self-made 
individuals who wish to make an assertive and edgy lifestyle statement. It is 
for those who work hard and play hard.

Technically and aesthetically, Black Badge is the alter-ego of the  
Wraith and Ghost – darker, more assertive, more confident, more powerful. 
This Bespoke series incorporates carefully considered design elements to 
express a darker breed of luxury. Rolls-Royce’s ‘Double R’ badge has been 
inverted to become silver on black, while the iconic Spirit of Ecstasy is cast 
and finished in high-gloss black. Smoked chrome trim and a unique choice 
of Black Badge wheels are also available. Truly bespoke in the greatest Rolls-

The marque that makes a bespoke lifestyle statement
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SMALLBONE OF DEVIZES
At the forefront of British furniture design for almost 40 years

I
t has been a thrilling and industrious year for this dynamic 
global purveyor of bespoke fitted cabinetry. Smallbone of 
Devizes is rapidly evolving a diverse portfolio of wares, including 
a range of immaculately executed custom-made furniture for 
individual spaces. 
From strong British roots, Smallbone’s stock is rising as a 

directional international luxury lifestyle brand, with an impressive rise 
in overseas sales as well as significant growth in the UK market. It is 
an evolution recognised recently when parent company Canburg won 
the accolade of Sunday Times HSBC Emerging 
International Brand Award, in addition to being 
listed 18th in the International Track 200 for 
export. Major international projects sporting 
Smallbone interiors are appearing on the global 
stage and raising interior design benchmarks. 

Across the Atlantic, upmarket architects and 
developers are proving hungry for both the 
Smallbone brand name and the luxury brand’s 
visionary contemporary design ingenuity. These 
include a raft of residences in New York City in 
a clutch of top-flight developments, from One57 New York’s Central 
Park Tower and Walker Tower to 210 West 77th Street. Here, covetable 
kitchens and elegant bedrooms, wine rooms, libraries and dressing 
rooms created by Smallbone have added substantial value to these 
headline-hitting buildings, and contributed to the breaking of 
Manhattan residential real estate price records. 

In the Arabian Gulf, recent clients include the top-end developer 
Emaar, which favours Smallbone cabinetry in numerous rooms 
including kitchen spaces, dressing rooms, media rooms and butler’s 

pantries. The strong fusion of British hand-made artisanship 
with design kudos seems to be the clincher in these deals. Stellar 
architectural collaborators in the region include the likes of renowned 
architects Jean Nouvel and Bill Sofield, who is widely recognised as the 
world’s foremost creator of masterpiece skyscrapers.

Since its inception in 1978, Smallbone has been continuously 
innovating; the brand was instrumental in the kitchen’s evolution 
from cooking backwater to the inclusive entertainment hub of the 
home. Under new creative direction, Smallbone has been even busier 

rolling out an elegant new showroom network, 
spearheaded by the opening of refreshed flagship 
spaces in London’s Knightsbridge and New York 
City’s Soho. These are now the best places to 
absorb the new look and feel of Smallbone’s. 

Each piece is still produced in the same 
Wiltshire workshop, and still inscribed with the 
name of the joiner who created it. Smallbone’s 
workshop is set within the honeyed hills of Devizes, 
where, from the Bronze Age onwards, locals 
carved the outlines of horses into the chalky faces 

of the rolling downlands. Those mythical symbols are referenced in 
Smallbone’s beautiful new logo, which traces the outline of a horse’s 
head. The message is clear: this British trailbrazer may be having. 

Across the Atlantic, upmarket architects and developers are proving 
hungry for both the Smallbone brand name and the luxury brand’s 
visionary contemporary design ingenuity. These include a raft of 
residences in New York City in a clutch of top-flight developments, 
from One57 New York’s Central Park Tower and Walker Tower to 210 
West 77th Street. Here, covetable kitchens and elegant bedrooms.

SMALLBONE OF DEVIZES   6/7 THURLOE PLACE, LONDON SW7 2RX    +44 (0)20 7589 5998    SMALLBONE.CO.UK

THIS PICTURE AND LEFT: Smallbone was 

instrumental in changing the kitchen from  

a cooking backwater to a entertainment hub

Established in  
1798, the company’s 

core principles  
of dedication, creativity 

and excellence have 
been passed down 

through six generations 
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I
directional international luxury lifestyle brand, with an impressive rise 
in overseas sales as well as significant growth in the UK market. It is 
an evolution recognised recently when parent company Canburg won 
the accolade of Sunday Times HSBC Emerging 
International Brand Award, in addition to being 
listed 18th in the International Track 200 for 
export. Major international projects sporting 
Smallbone interiors are appearing on the global 
stage and raising interior design benchmarks. 

developers are proving hungry for both the 
Smallbone brand name and the luxury brand’s 
visionary contemporary design ingenuity. These 
include a raft of residences in New York City in 
a clutch of top-flight developments, from One57 New York’s Central 
Park Tower and Walker Tower to 210 West 77th Street. Here, covetable 
kitchens and elegant bedrooms, wine rooms, libraries and dressing 
rooms created by Smallbone have added substantial value to these 
headline-hitting buildings, and contributed to the breaking of 
Manhattan residential real estate price records. 

Emaar, which favours Smallbone cabinetry in numerous rooms 
including kitchen spaces, dressing rooms, media rooms and butler’s 
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DESIGN EXAMPLES

  SECTION OPENER    4 PAGE ADVERTORIAL  

  DPS ADVERTORIAL  



GREAT BRITISH BRANDS 
FEATURED IN 2017  

 A 
Alexander McQueen
Alitex
Amanda Wakeley
Annoushka 
Anthony Sinclair
Aquascutum
Asprey
Aston Martin
 

 B 
Backes & Strauss 
Battersea Power Station
Begg & Co
Belmond 
Belstaff
Beulah London
Boodles 
Budd Shirts 
Burberry
 

 C 
The Cadogan Estate
The Capital Hotel
Capstar 
Carol Joy London  
Cassandra Goad 
Catchpole & Rye 
Caverswall  
Charbonnel et Walker
Chesney’s
Clive Christian 
Cliveden  
Cole & Son
Collier Bristow
Corbin & King
Coze
Crockett & Jones 
Czech & Speake
 

 D 
D. R. Harris 
D&D London
David Harber
David Morris 
De Beers
Deirdre Dyson
Design Centre, 
  Chelsea Harbour
Dubarry of Ireland
Duke & Dexter 
Dunhill London
 

 E 
The East India Company 
Edward Green

Elizabeth Gage 
Elizabeth Marsh
Emma Willis
Ettinger

 F 
Fairfax & Favor
Farlows
Fenwick 
Fortnum & Mason

  G 
Geo. F. Trumper 
George Pragnell 
Getty Images Gallery
Gieves & Hawkes 
Gladstone London
Globe-Trotter
Glyndebourne 
Goat
The Goldsmiths’ 
Directory
Goodwood
Gordon Castle Scotland 
Grace Belgravia 
Graff
Grosvenor
 

 H 
Hackett London
Halcyon Days 
Hamilton & Inches
Harrods
Heal’s
Henry Poole
Hildon Water
Hirsh London
Holland & Holland
Hotel Café Royal
The House of Bruar
House of Garrard 
Hunter
Huntsman

 J 
Jaguar 
Jimmy Choo
JLL
John Cullen Lighting 
Johnston of Elgin
Justerini & Brooks

  K 
Kent & Curwen
Kiki McDonough

 L 
The Last Drop Distillers
Linley
Little Halstock
Livra
The London Sock 
Company 
Lucas Rarities
Lutwyche
 

 M 
Mackintosh 
Martin Kemp Design
Maybourne Hotel Group 
McLaren
Mr Fish
Mulberry
 

 N 
Natalia Miyar Atelier
Neptune
Nina Campbell
Noble Macmillan
 

 O 
Olympia, The London
International Horse 
Show
 

 P 
Paper London 
Paul Smith
PDP London
Penelope Chilvers
Penhaligon’s
Peter Reed
Pi-top
Pringle of Scotland
Private White V.C.

 R 
Rachel Vosper
Randle Siddeley
Really Wild  
Red Savannah
RWD
Roja Parfums
Roland Mouret 
Rolls-Royce Motor Cars 
Royal Albert Hall
The Royal Opera House
Royal Windsor Horse 
Show 

 S 
Savoir Beds 
The Savoy
Simon Wright Jewellery 
Sipsmith
The Sloane Club
Smallbone of Devizes
Sofa Workshop
Spencer House
Strutt & Parker
 

 T 
Tanqueray No. TEN
Taylor Howes
Temperley London
Tetrad
The Thinking Traveller
Theo Fennell
Tom Davies 
Truefitt & Hill
Turnbull & Asser 
Tusting
 

 V 
VanLeles 
Victor
Victoria Beckham
Vivienne Westwood 
 

 W 
Welsh National Opera
Wetherell
The White Company
Wilkinson Vintners
William & Son
Wimbledon Brewery
Winch Design
Winser London
 

 Z 
Zaeem Jamal 
Zoe Bradley Design
Zoffany

1947

Mulberry
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SUMMARY
 

➻ 400+ PAGE UNIQUE YEAR BOOK Showcasing the very finest   
 companies and products that the UK has to offer, from accessories, art  
 and culture, beauty and wellbeing, design and interiors, fashion,   
 engineering and technology and food and drink to jewellery and watches,  
 property, wealth management, the sporting season, tailoring and travel. 
  
➻ STATE OF THE NATION FEATURES written by many of the UK’s   
 best known luxury writers commenting on where the UK stands in the  
 world of global luxury. These are read and kept by industry leaders and  
 affluent consumers alike. 

➻ ONLINE PRESENCE within the specially designed Great British Brands  
 microsite on the Country & Town House website.

➻ TARGETED DELIVERY to London’s most affluent houses, available in  
 newsstands within the UK and an exclusive international distribution via  
 BA First Class lounges worldwide, together with Cathay Pacific, Singapore  
 Airlines, Emirates, American Airlines, United Airlines as well as Eurostar.  
 Participating brands will also benefit from the 7,500 copies sent to each of  
 the luxury companies listed within the book. 

➻ 200,000 READERS  WORLDWIDE, 90% AB PROFILED.

➻ PUBLISHED JUST BEFORE CHRISTMAS on Friday 8th December  
 along with the January issue of Country & Town House.

➻ AVAILABLE TO BUY ALL YEAR ROUND  
 on iSubscribe and countryandtownhouse.co.uk.

McLaren


