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 The Magazine

Edited by Fiona Duncan, Great British 
& Irish Hotels is the only fi ve-star boutique 
hotel and cosy upmarket inns guide 
delivered to an affl uent London and 
International 200,000 AB readership.

Great British & Irish Hotels will cover 
the 12 key British & Irish Tourist areas and 

include a section on Private Houses to rent. The Guide 
will include Fiona’s personally curated and selected hotels 
in Devon & Cornwall, the West Country, Hampshire & the 
Isle of Wight, the Home Counties, London, the Cotswolds, 
Mid Country, East Anglia, The North, Wales & the Marches, 
Scotland and Ireland.

The 2017 Guide will include a new editorial feature section 
at the front of the book, with essays on subjects such as 
English wine and champagne (Alice Lascelles), getting out 
into nature when you’re away (Fergus Beeley), the hotel 
interior designers to watch (Emma Love) and the characters 
behind our most beloved hotels (Fiona Duncan), as well 
as our extended ‘Best For’ section which allow readers a 
quick and easy reference guide by area and Henrietta Green’s 
comprehensive foodie section highlighting the very best 
food and drink by area.
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ON THE COVER
Camilla Babbington at Models 1 wears 
Diamond print silk brigitte backless maxi 
dress by Kalita at matchesfashion.com 

Photographer: Louise Samuelsen
Fashion director: Lucy Bond
Hair and make-up: Frances Prescott at  
S Management using Sisley make-up and 
skincare and Aveda hair products  
Photographer's assistant: Jessica Segal

LOCATION
With thanks to Hotel Endsleigh, Devon 
(hotelendsleigh.com)
 
LANDSCAPE PHOTOGRAPHER  
OF THE YEAR
The landscape photography in this guide 
is from the Take a View: Landscape 
Photographer of the Year Awards; the 
annual competition that showcases 
images of Britain’s most beautiful 
locations by some of today’s best 
landscape photographers. The Awards 
are held in association with VisitBritain 
and the GREAT Britain #OMGB campaign. 
Winners will be announced at the end of 
October and the Awards book, Landscape 
Photographer of the Year: Collection 10 
(AA Publishing) is available from  
24 October 2016. An exhibition of best 
entries will be held in London at the end  
of the year. take-a-view.co.uk
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THE MARYLEBONE
  MARYLEBONE  

Which born and bred Londoners could ever 
have dreamed that Marylebone, once dull, dusty 
and overlooked, could have become such a chic 
and lively quarter of the city, full of quirky and 
stylish shops, restaurants and cafés. And now this 
cosmopolitan community has The Marylebone, 
a great place for breakfast, lunch or dinner in its 
sassy 108 Brasserie or simply a drink with friends 
at the bar. Sister to The Bloomsbury (see page 
85) and The Kensington (page 90) in London, 
as well as The River Lee (page 185) and The 
Westbury (page 185) in Ireland, the Marylebone 
is a prime example of a successful new wave of 
hotel, where it’s fun not just to sleep in one of the 
calm and contemporary bedrooms, but to while 
away time in the smart and snappily decorated 
reception rooms, where a changing display of 
contemporary art graces the walls. Add the gym, 
indoor pool and spa, and you have it all. Stay in 
the penthouse Marylebone Suite with its outdoor 
fireplace on the terrace and captivating views, 
and you may refuse to leave.
TOP TIP... Go on a shopping spree in Marylebone 
village – the neighbourhood is peppered with an 
abundance of high fashion boutiques.
Doubles from £264 
+44 (0)20 7486 6600; doylecollection.com

NUMBER SIXTEEN
  SOUTH KENSINGTON, SW7  

Part of a mid-Victorian, white stucco terrace, 
Number Sixteen is one of Firmdale’s collection  

of London Townhouse Hotels, together with 
Dorset Square (page 88) and Knightsbridge Hotel 

(page 91). Inside, it is imaginatively decorated 
by Kit Kemp in her inimitable contemporary, 

eclectic style, full of bold colours, joyful collisions 
of patterns and hand-picked artworks. The 
ground-floor rooms are flooded with light 

from floor-to-ceiling windows, and include two 
gorgeous drawing rooms, a well-stocked library 

with that trademark of Firmdale Hotels, an 
honesty bar, and an orangery, leading to a private, 

leafy garden. On warm days, this is the spot for 
relaxing in the sun, drinking, eating or meeting 
friends. It only has 41 rooms, but all the facilities 

you’d expect from a larger luxury hotel are in 
place – 24-hour room service, valet, concierge 

and spoiling in-room Soholistic body and 
beauty treatments. It’s also a stylish place to eat: 

breakfast, lunch, dinner and afternoon tea are all 
served in the orangery or the garden in summer.

TOP TIP... Make time to enjoy the hotel’s 
orangery and beautiful, tree-filled garden, which 

features handpicked works of art. 
Doubles from £282 

+44 (0)20 7589 5232; firmdalehotels.com

LONDON
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HAMPSHIRE &
THE ISLE OF WIGHT

Local 
Foodie

Forest-fl oor mushrooms 
and artisan gin

SETTING STANDARDS  
Newport, Isle of Wight
Food ambassador for the Isle of Wight, 
chef Robert Thompson is fi nally fl ying 
solo and has opened his own restaurant 
in Newport. Using local suppliers whenever 
possible, his style refl ects his love of the 
island, his training in classical kitchens and 
the lightness and freshness of modern 
dining. Top tip, book in for a set lunch – 
it’s exceptionably good value (currently 
£17 for two courses) and just as 
scrumptious. robertthompson.co.uk

GIN’S THE THING 
Laverstoke

Bombay Sapphire has converted a historic mill 
in Laverstoke into a state-of-the-art distillery. A 
magnifi cent space renovated by Heatherwick 

Studio, it is open for tours – self-guided or 
hosted – gin tasting workshops and gin cocktail 

shaking masterclasses, where you will learn 
all about – and create – your own cocktails. 

distillery.bombaysapphire.com

SIMPLE PLEASURES 
Steephill Cove, Isle of Wight

If the sun is shining, perfection has to be 
sitting on the deck overlooking the sea at The 
Boathouse in Steephill Cove, tucking in to a 
simply prepared crab or lobster, landed that 
morning in the bay. With only 30 seats, you 

need to book ahead to avoid disappointment. 
steephill-cove.co.uk

PICK YOUR OWN  
Petersfi eld
With acres of fruit and vegetables, 
Durleighmarsh Farm Shop, 
near Petersfi eld, is both a shop 
and pick-your-own. The season 
starts with purple sprouting 
broccoli in early spring through 
to brussel sprouts on a stem for 
Christmas. For those of us too 
lazy to pick our own, the shop 
sells ready-picked vegetables. 
durleighmarshfarmshop.co.uk

FANCY A 
FORAGE?  
New Forest
Wild Food UK 
runs foraging 
courses in the 

New Forest, teaching you to sniff out ingredients 
to use at home for free that usually come with a 
fi ne-dining price tag. Throughout the year they 
will help identify shoots, edible plants and fl owers 
and, of course, wild mushrooms. wildfooduk.com

MARKET MATTERS
Winchester
Held the second and last Sunday 
of the month, if you’re passing 
through, stop off at Winchester’s 
Farmers’ Market in the centre of 
the city. The largest market in 
Britain, here you’ll fi nd every 
local specialty, from great 
sparkling wines to watercress, 
breads, cakes, charcuterie, 
cheeses and just about 
everything else you can think of. 
hampshirefarmersmarkets.co.uk

AWARD-WINNING 
AFFAIR, Lymington

Elderfl ower in Lymington, new-
ish kid on the block, is scooping 
up awards as Hampshire’s best 
new restaurant. As former head 
chef at Chewton Glen, Andrew 
Du Bourg is now fulfi lling his 

dream by running his own place. 
Here he cooks ‘quintessentially 
British food with a French twist’ 
– roast rabbit with salt-baked 
celeriac, morels, carrot verjus 
and grass sauce – anyone? 
elderfl owerrestaurant.co.uk 
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THORNBURY CASTLE
  THORNBURY, GLOUCESTERSHIRE  

Thornbury Castle is the real deal: so real that 
Henry VIII and Anne Boleyn stayed here and 
Princess Mary, later Queen Mary I, lived here. 
Even its founder met a typically Tudor end: 
executed on trumped-up charges of treason, 
having been betrayed, like his father before 
him, by people close to him. ‘Both felled by 
our servants, by those men we loved the most,’ 
as his character in Shakespeare’s Henry VIII 
cries out before the chop. There followed 
centuries as a picturesque ruin before the 
Howard family transformed it in Victorian 
times into a splendid private residence. All  
the panelling and decorative features you  
find inside either date from this time, or 
are hand-crafted modern reproductions, 
including much of the furniture. It has a 
magnificent Tudor walled garden, fine  
dining, in-room spa treatments and even its 
own vineyard. But best of all, it’s an authentic 
magnificent, thundering castle.
TOP TIP... Dine by candlelight beneath 
the stalwart walls of the Tudor castle in the  
16th-century dungeon, surrounded by an 
award-winning wine collection.
Doubles from £195
+44 (0)1454 281182; thornburycastle.co.uk

THYME
  SOUTHROP MANOR ESTATE, GLOUCESTERSHIRE  

Paradise in glorious Cotswold countryside, 
Thyme offers luxurious, flexible accomodation 

in a collection of fine stone buildings. It’s 
classy, understated and far more than just a 

hotel. Food is its raison d’être, with first-class 
chefs, a highly regarded cookery school and 

most produce is sourced directly from its own 
kitchen farm and gardens. Breakfast is in the 

stunning Tithe Barn: lunch and dinner in  
The Swan, Thyme’s charming village pub, 

while The Baa is equally fun and stylish for 
coffee, lunch, tea or botanical cocktails.  

Guests can book to stay in a bedroom or cottage 
suite. Enjoy drinks on the terrace, boules in 

the walled garden and games by a log fire. The 
rooms are decorated with great attention to 
detail and furnished with every conceivable 

comfort. For more independence and your own 
living space, go for one of the two cottages. If 

you are bringing young children and dogs with 
you, Old Walls welcomes both. 

TOP TIP... Alongside classes at its cookery school, 
Thyme offers sustainable, seasonal forages and 
newly launched early bird walks with in-house 

ethnobotanist, Claudio Bincoletto.
Doubles from £260 

+44 (0)1367 850174; thyme.co.uk

THE COTSWOLDS
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The Whole Hog
Ponies that potter and heaven for yachties,  
Hampshire is one of the UK’s most genteel counties

 BEST SPA
Can’t find me? That’s 
because I’m hiding 
in Lime Wood’s (p51)
calming, luxurious and 
sybaritic Herb House 
Spa. What makes it 
extra special? Chef 
Sheila Hulme and her 
creative and oh-so-good-
for-you dishes in the 
spa’s Raw & Cured café.

 BEST CELLAR
Hard to beat the specially constructed 

wine cellar at TerraVina (p50), as strong 
on affordability as it is on choice. Hardly 

surprising: owner Gerard Basset OBE 
has more oeno-accolades than you’ve had 
bottles of plonk, including the daddy of 
them all, World Champion Sommelier.

BEST VIEW
From a first floor bedroom 

at The George (p49) in 
Yarmouth: a canon on a 

battlement, the charming 
pier and the Solent 

stretching across to the 
Lymington River, with its 

needle-like forest of masts 
bunched in the distance.

BEST GARDEN
Not forgetting the kitchen garden at The 

Pig (p54), check out the prolific patch at the 
Wellington Arms (p55). ‘Chickens, bees, sheep 

and pigs at work’ says the sign on the gate. 
There’s a kitchen garden, everything is recycled, 

and even the hens have been rescued.

QUIRKIEST 
FACT

When Dire Straits’ 
guitarist John Illsley 
bought the East End 
Arms (p48), he got a 

letter from the regulars: 
‘hands off our public 

bar’. ‘They wouldn’t even 
let me repair the hole in 
the ceiling and when we 
repainted, the walls had 
to be exactly the same 

colour as before’.
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 H ampshire has it all, 
not least a coast that’s 
perfect for yachties, 

whether the fairweather 
sort or the hardy type like 
Ben Ainslie, who lives in 
Lymington (with a gold letter 
box outside his house). But it’s 
not just about its long seaside 
stretches. With quick access 
to London and two national 
parks, it makes the 
perfect place to 
gulp a few lungfuls 
of fresh country air 
before knuckling 
down to another 
week’s work. The 
Hampshire stretch 
of the South Downs 
National Park takes 
in rolling hills and 
market towns, while the New Forest is an enchanting place, 
little changed since the days when it was a royal hunting 
ground, where pigs, cattle, donkeys and ponies still roam 
free. It’s liberally scattered, like the rest of the county, with 
spot-on hotels to stretch out, relax, revive and dine in style. 
And the Isle of Wight, with its many gentle charms, is just  
a short ferry ride away.

 LEFT: Ponies wander freely in the New Forest 

 BELOW: Raw & Cured café  

 The Pig 

 TerraVina 

 The Needles just  

 off the Isle of Wight  

 Lymington 
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THE PAINSWICK
  PAINSWICK, GLOUCESTERSHIRE  

A glorious combination of eclecticism, heavenly 
food and creature comforts, all set in one of the 
Cotswolds’ prettiest towns. Until recently it was 
the overwrought Cotswold 88 hotel, but having 
been acquired by The Calcot Collection it’s been 
transformed into a relaxingly chic haven with ace 
cuisine and fabulous views over the Slad valley. 
The new owners are masters at the art of creating 
laid-back luxury, having developed Calcot  
(see page 106), Barnsley House (page 106) and  
the Lord Crewe Arms (page 147). They’ve worked 
their magic on this 18th-century mansion, 
conjuring an arty, subtly funky feel in the sitting 
rooms and furnishing the 16 bedrooms in 
soothing tones and characteristic attention to 
detail. The Painswick is billed as a restaurant 
with rooms, a justified fanfare for chef Michael 
Bedford, previously at The Trouble House in 
Tetbury and The Chef’s Table. His menus are 
brilliantly inventive and wonderfully seasonal. 
Breakfast in the sunny restaurant is a delight too; 
don’t miss the zinging apple and ginger tonic.
TOP TIP... Those walking The Cotswold Way 
should energise or reward themselves with 
afternoon tea at this midway point.
Doubles from £119 
+44 (0)1452 813688; thepainswick.co.uk

THE PLOUGH AT 
KELMSCOTT

  KELMSCOTT, LECHLADE  

If anyone knows how to make a hitherto  
run-down country pub fresh, fun and  

relevant today, it’s Sebastian and Lana Snow. 
They’ve got that magic touch and just  

as at their other Cotswolds pub, The Five Alls 
(see page 108), they have given the picture-
pretty Plough Inn a pitch-perfect new look. 

The bar and restaurant spread across the 
ground floor: stylish yet homely, with cosy 

corners and original features such as flagstone 
floors, old beams and roaring fires. Upstairs, 

there are eight bedrooms, decorated in soft 
colours, with king size beds and excellent, 

attractive bathrooms with powerful showers 
and Ren products. Sebastian’s food is always 
a joy and here he is aided by head chef Matt 

Read, who worked with Sebastian at his former 
London restaurant, Snows on the Green. 

Expect the best modern British comfort food, 
with a locally sourced, daily changing menu. 

TOP TIP... Fans of William Morris (who isn’t?) 
should make a beeline to his former home; 

Kelmscott Manor is a two-minute walk from 
The Plough.

Doubles from £120
+44 (0)1367 253543; theploughinnkelmscott.com

C&TH GREAT BRITISH & IRISH HOTELS
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D E A D L I N E S

Booking Deadline Wednesday 19 April 2017

Published Friday 9 June 2017

 Advertising

R A T E  C A R D

Gatefold Cover £15,900

Inside Front Cover DPS £13,000

Run of magazine DPS £5,150

Run of magazine Single Page £3,100

Half Page £1,750

Quarter Page £1,100

Outside Back Cover £9,150

Inside Back Cover £5,750

Hotel Directory & Online Listing £1,750

HOTEL & LUXURY LIFESTYLE
Advertisers include Lime Wood, The Pigs, The Goring, Claridges, 
The Connaught, The Berkeley, The Savoy, The Beaumont, 
Lucknam Park, Four Seasons, Firmdale Group, The Zetter & Zetter 
Town Houses, The Rosewood, Belmond, The Capital, Gravetye 
Manor, Goodwood Hotel, Hotel Endsleigh, Hotel Tresanton, 
Brown’s Hotel, The London Edition, The Sloane Club, The Doyle 
Collection, The Bath Priory, The Artist Residence Group.

Published with the July issue of C&TH

Every participating hotel will 
receive 50 complimentary 
copies of the Guide and 
so every copy works as an 
excellent source of reference 
in all of the UK’s fi nest hotels.

Each hotel also benefi ts from 
an enhanced listing on the 
Great British & Irish Hotels 
website and will be promoted 
through C&TH’s social media 
channels such as its instagram 
Hotel of the Week post and 
curated round ups.
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NEWS STAND STORES
LONDON DISTRIBUTION

OVERSEAS
In addition to the highly targeted AB UK distribution, Great British 
& Irish Hotels  will benefi t from a high volume international circulation 
into BA First Class lounges worldwide, together with Cathay Pacifi c, 
Singapore Airlines, Emirates, American Airlines and United Airlines. 
As a result Great British & Irish Hotels will be available to AB International 
travellers coming into the UK in First Class and private jet lounges 
worldwide from cities including Amsterdam, Bahrain, Barcelona, Boston, 
Brussels, Cape Town, Chicago, Dubai, Frankfurt, Geneva, Hong Kong, 
Istanbul, Johannesburg, Lagos, Madrid, Miami, Montreal, Moscow, Paris, 
San Francisco, Singapore, Tokyo, Vancouver and Washington.        

Circulation

  UK   Circulation 60,000 / Readership 150,000  
  WORLDWIDE   Circulation 80,000 / Readership 200,000AUDIENCE

UK & IRELAND
Great British & Irish Hotels is hand-delivered to Central 
London’s most affl uent homes. The magazine is also on 

sale in WHSmith, Waitrose, Marks & Spencer and 2,500 other 
retail outlets throughout the UK and Ireland. It is available 

at all leading estate agents nationwide, targeted fi ve-star hotels, 
UK and worldwide fi rst-class airline and private jet lounges.



TESTIMONIALS
‘The Pigs and Lime Wood have been proud to be a part of 
C&TH’s Great British & Irish Hotels over the past few years. Our 
brand has been showcased perfectly alongside the other brands 
that the guide has chosen to work with. The editorial is always 
spot on and images used make each hotel look stylish and 
inviting.’ ROBIN HUTSON, CEO OF THE PIGS AND LIME WOOD

‘We have long been supporters of C&TH and their guides, and 
firmly believe C&TH flies the flag for the true best of British, and 
has established a voice of authority in the luxury marketplace.’  
PAULA FITZHERBERT, MAYBOURNE HOTEL GROUP

‘Just saw C&TH’s Great British & Irish Hotels and we feel very 
proud to be in. For what it is worth, it is objectively an absolutely 
superb piece of work, beautifully produced. In a world littered 
with the noise of too much information it is, for your end readers, 
a wonderful resource and proof positive in the value of curated 
trust worthy content and style.’ THE BECKFORD ARMS, WILTSHIRE

CONTACT US
For further information on advertising please call  
Maya Monro-Somerville on +44 (0)20 7384 9011  
or email advertising@countryandtownhouse.co.uk

Studio 2, Chelsea Gate Studios,  
115 Harwood Road,  
London, SW6 4QL 

www.countryandtownhouse.co.uk
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	 space in Country & Town House (C&TH) or any Country & Town House 
	 publication, whether an advertising agency, brand owner or 
	 whomsoever.
•	 (b) “Advertising Copy” means the advertising and promotional content 
	 (including any Sales Promotions as defined below) requested by the 
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•	 (k) “Rates” means C&TH’s costs and charges for the publication of  
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	 Card in force at the relevant time, but not including any additional fees  
	 and costs for any Production Work as described in Section 2(b) below 	 
	 which shall be payable in addition to the Rates.
•	 (l) “Rate Card” means the table of C&TH Rates for the publication  
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•	 (m) “Technical Specifications” means C&TH technical requirements for  
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2	 RATES & COSTS
•	 (a) Rates are quoted in the Rate Card exclusive of VAT and may be  
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	 these Terms & Conditions.
•	 (b) In addition to the Rates, if the Advertiser requires any Production  
	 Work to be performed by C&TH, it will pay C&TH for the same at the  
	 cost quoted by C&TH at the time of request, plus any applicable VAT  
	 or other sales tax at the prevailing rate.
•	 (c) All rights, including all copyright, in any Production Work performed  
	 by C&TH will vest in C&TH and the Advertiser may use the same solely  
	 for the limited purpose of publishing the associated Advertising Copy  
	 in the relevant C&TH Publications pursuant and subject to these Terms  
	 and Conditions. Where an Advertiser wishes to receive an assignment  
	 of rights in any Production Work then the same shall be subject to the  
	 written agreement of C&TH (which it may grant or withhold in its  
	 absolute discretion and which may include the agreement of any  
	 further terms).

3	 ORDERS
•	 (a) Agents must disclose the name of their principals and nature of the  
	 advertised goods, services, Sales Promotions and Advertising Copy at  
	 time of booking. Any incomplete or misleading disclosure or failure  
	 fully to disclose, or any non-compliance of any matter with applicable  
	 regulation, entitles C&TH to reject or cancel the order.
•	 (b) The C&TH Rate Card is not an offer to contract. A contract between  
	 C&TH and the Advertiser (and C&TH’s obligation to publish any  
	 Advertising Copy on these Terms & Conditions) arises only upon and  
	 subject to C&TH’s acceptance of the Advertiser’s order.

•	 (c) Cancellations cannot be accepted from Advertisers within 2 months 
	 of the Publication Date of the conventional, print-media C&TH 
	 Publication. Orders for Advertising Copy comprising covers, Sales 
	 Promotions and advertorials are non-cancellable.
•	 (d) Orders for next to or facing editorial positions can only be accepted 
	 subject to availability at the time of going to press.
•	 (e) It is the Advertiser’s responsibility to notify C&TH within 7 days of  
	 receipt of C&TH’s written acceptance of the Advertiser’s order for the  
	 publication of its Advertising Copy if the booking details set out in  
	 C&TH’s acceptance confirmation are incorrect.
•	 (f) Advertisers are required to specify, in their orders, which C&TH  
	 Publications (and which digital versions) they wish their Advertising  
	 Copy to appear in. Where a C&TH Publication is published in both  
	 Digital and PDF Versions, C&TH will, unless notified otherwise by the  
	 Advertiser, publish the Advertising Copy in all of the Digital Versions  
	 and PDF Versions of the relevant C&TH Publication, to all of the  
	 compatible end-user devices. The Advertiser may, if it so specifies in its  
	 order to C&TH, elect not to have its Advertising Copy published in  
	 the PDF Version of the relevant C&TH Publication, but in this regard the  
	 Advertiser acknowledges that this ‘opt-out’ will be universal in respect  
	 of all PDF Versions across all end-user devices.

4	COPY ARTWORK AND MATERIALS

	 (I) PRINT ADVERTISING COPY
•	 (a) All Advertising Copy (which must be in the form of PDF files  
	 and digital proofs) provided by or on behalf of the Advertiser to C&TH  
	 must comply with C&TH’s Technical Specifications. C&TH may reject for  
	 publication any Advertising Copy which is not compliant with the  
	 Technical Specifications.
•	 (b) The technical compliance of Advertising Copy provided by  
	 the Advertiser to C&TH for publication in Digital Versions remains the  
	 responsibility of the Advertiser. C&TH accepts no responsibility and will  
	 have no liability to the Advertiser for any of the consequences  
	 (including the state of the resulting published Advertising Copy)  
	 where any materials provided to C&TH do not comply with the  
	 Technical Specifications.
•	 (c) If the Advertiser does not provide a PDF file and digital proof of  
	 the relevant Advertising Copy by the Press Date C&TH is entitled (but  
	 not obliged) to re-publish any previous Advertising Copy previously  
	 published in the relevant C&TH Publication.
•	 (d) C&TH will be under no obligation to review or make corrections  
	 to any pre- or post-publication Advertising Copy.

	 (II) TABLET ADVERTISING COPY
•	 (a) Advertising Copy intended for publication in Digital Versions must  
	 comply with the ‘Tablet Advertising Material Specifications’ section  
	 of the Technical Specifications. PDF Versions do not require compliance  
	 with any technical specifications other than the general Technical  
	 Specifications. C&TH may reject for publication any Advertising Copy  
	 which is not compliant with the Tablet Advertising Material Specifications.
•	 (b) Advertisers may email C&TH for full details of C&TH’s technical  
	 requirements for Digital Versions and information about the Technical  
	 Specifications.
•	 (c) The technical compliance of Advertising Copy provided by the 
	 Advertiser to C&TH for publication on the C&TH website and in Digital  
	 Versions remains the responsibility of the Advertiser. C&TH accepts  
	 no responsibility and shall have no liability to the Advertiser for any  
	 of the consequences (including the state of the published Advertising  
	 Copy) where any materials provided to C&TH do not comply with  
	 the ‘Tablet Advertising Material Specifications’ element of the Technical  
	 Specifications.
•	 (d) If the Advertiser does not provide Advertising Copy compliant with  
	 this Section 4(ii) by the notified Press Date for the Digital Version C&TH  
	 is entitled (but not obliged) to re-publish any previous Advertising Copy  
	 previously published in the relevant Digital Version.
•	 (e) For the avoidance of doubt, any links embedded in any Advertising  
	 Copy for any Digital Version will only be enabled when the relevant end- 
	 user device is connected to the Web via WiFi or 4G.

	 (III) GENERAL
•	 (a) All Advertising Copy supplied by the Advertiser will be held by C&TH  
	 at the owner’s risk and must be insured against loss or damage and  
	 backup copies retained by the owner. 

5	 PAYMENT
•	 (a) Payment is due on publication of the issue in which the  
	 advertisement appears.
•	 (b) If payment is not made in full within 30 days of the date of C&TH’s  
	 invoice the Publisher reserves the right to suspend insertions. The  
	 Advertiser shall pay interest under The Late Payment of Commercial  
	 Debts (Interest) Act 1998, at 8% above Bank of England base rate.
•	 (c) New Advertisers will be required to pay in advance for the first three  
	 insertions of Advertising Copy.

6	 GENERAL
•	 (a) The Advertiser accepts that the Advertiser is a principal in law and  
	 accordingly warrants that all Advertising Copy (and its constituent  
	 parts) when submitted to C&TH for production and upon publication  
	 will: (i) be neither defamatory nor obscene, and must comply in all  
	 respects with the requirements of the British Code of Advertising  
	 Practice and other relevant industry codes, and (ii) comply with and  
	 not contravene the requirements of (a) any Act of Parliament, statutory  
	 instrument, code of practice or regulation promulgated thereunder  
	 including any law of the European Community for the time being in  
	 force or applicable in the United Kingdom and (b) any acts, decrees,  
	 regulations or authorities in those markets in which the advertisement  
	 (and in particular comparative advertising) may be accessed: (iii) in  
	 the case of financial advertising comply with the Financial Services  
	 and Markets Act 2000 and other relevant statutes and regulations  
	 issued pursuant to statute or by any regulatory body: (iv) not breach  
	 any contract or infringe or violate any copyright, trademark or any other  
	 personal or proprietary right of any person or entity or render C&TH  
	 liable to any proceedings or liabilities whatsoever, wheresoever.
•	 (b) Notwithstanding anything to the contrary set out herein, C&TH  
	 is entitled at its absolute discretion to reject or exclude any Advertising  
	 Copy submitted for publication notwithstanding: (i) C&TH’s previous  
	 acceptance of the relevant Advertiser’s order; and (ii) whether or  
	 not the relevant Advertising Copy has been previously accepted for  
	 publication or published previously.
•	 (c) The Advertiser will indemnify C&TH fully in respect of any costs,  
	 claims, damages, losses or liabilities of any sort suffered or incurred by  
	 C&TH arising directly or indirectly from the production or publication of  
	 any Advertising Copy which is in breach of any of the warranties set out  
	 in Section 6(a) above.
•	 (d) Any complaint concerning the production or publication of any  
	 Advertising Copy must be notified in writing to C&TH within 4 weeks of 
	 Publication Date.
•	 (e) C&TH will exercise reasonable care in preparing and publishing  
	 Advertising Copy but if any Advertising Copy is not published in  
	 accordance with the booking confirmation issued by C&TH due to the  
	 act or omission of C&TH, C&TH’s maximum liability will be limited to  
	 the amount of any payment made for the relevant Advertising Copy.  
	 C&TH will not be liable in any manner to the Advertiser for any error,  
	 misprint or omission which does not materially detract from the look or  
	 meaning of any Advertising Copy nor will C&TH be liable to the  
	 Advertiser for any such error, misprint or omission to the extent  
	 attributable to the Advertiser’s non-compliance with these Terms and  
	 Conditions. C&TH may (subject to Section 6(b) above) at the  
	 Advertiser’s request carry further or corrective Advertising Copy of  
	 a similar type and standard to the Advertising Copy which has not been  
	 published in accordance with the booking confirmation issued by C&TH  
	 which will be the Advertiser’s sole and exclusive remedy.
•	 (f) The Advertiser may not recharge a client for advertising space at an 
	 increased rate without C&TH’s written consent.
•	 (g) For Advertising Copy including a Sales Promotion or a special offer  
	 the Advertiser must provide all details when placing its order.
•	 (h) C&TH and the Advertiser warrant that they will observe their  
	 respective obligations under the Data Protection Act 1998 arising in  
	 connection with these Terms and Conditions.
•	 (i) These Terms and Conditions will be construed under and governed  
	 by the law of England and the parties submit to the exclusive  
	 jurisdiction of the English Courts.
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